BRAND REVIEW | mhtis

Hji 75 {

: ZHFILALKITE TR R

#E#E T MUKA  ConceptsAY H &8
e? IR, EE N H IR TR BRI
ORENMEREALD, FHXITREPRFER
MBEYV=SREF M, HXL™FEENY
HAFPRMERE . AT HREENMEMNRA
FEIRERENE, AARBCUITHE—B
BPUEMBL B AT T, EFHBHEAHTORE
BRI, EMBAATAE (BT a3k
HIREFKELEE) -

MUKA  ConceptBH—[EKTEEE,
o] I LB R 5 SR 4R B9 1 4 4 3an 40 BR FO4K 1R AR
. MUKAB VL™ & 65 R E 55 R E T
A MMENFIFE"R, UXEE. 1§
T, RESE. B XETLEEERNKT
’it, B— P ARKMEE, XRBILRITR
&, JKORFARLITEREATI, HHTEE
PIRRGNR, BIFROXE, MER—NMEAX
AREHOERBSE~ RN “KKR=E" . XE
BHATRBREMKTHOES AE ERE
MER, M2RENEMNNERZS. FFF
X, SRENMNKRGER, BMEMEA
—EFENEZXEmIBIE.

TEMUKA, —UIEXH#RHBER. B,
FHHAE, REEANEE. % EEX
HIBFTIFAMIZE T FH— N IERAEER @,
WHEMUKAC £ TET 65F . FM T LA
TR L, RENTAYEREERNS
Lo AmiEEABHATEIEE, FRITHE
fLIE, RNoniB#ZR/KREMBM. K DB
BRI REBAEMENRS, HR, MARE

94 | SpaChina - 2021

SR KTT AR

FTIEMUKA Concepts 5 HILZ—TUKIT BB RYIRE . AMRB—IHFRMEARRIBRVEE 22 -

Richard Williams 3

Nonif AEBFIE MR A9~ mIF A EBAR ©
FE , BEEMXRBERETEESMN B
BEELHMEEEDEHBR. BEAR.
AmifIRFNHEES, BRFE. thiE
FHFEWHTLUEEEHEBIT A —<, B
FTEMERRi. RFRINACS—ER
HMEREN, RESRFESHEZZIXALTW
BOIREE, MHEEBRLEFEF. EE, Ami
BIREIE NIRRT RIRFEE AR~ o Y
RZANEIPEEE T, BB~ MmiE
BERLE, ILRRESNN, EREXERXE
T—#. AmifUFREMBRERITERRE
EEMNERBERES—F 2%, XP@EAHE
hEERBRTT, EAniNTLFET,
WRARE —LABIE. BwilE,
FEAT —NERRUFEAERNESEED,
EHEEELTHEERE, BBEIXENTE
S ENFERBREL T, ROE
BEBSRRHIZLL, XRAEHE,
MEZULEERITE, Amilk TREMNZ
EZRBHMARMOBAIZE, XHHFHE
BRAMELIIN, BERERELIAE.
RIE, Amith EFE, BREHITEMIBIRE,
X—RAEBIET ARARBIRE, WWhiEAEE
MEIEAEROE T QPR A 175 %
%, MBRIBELEIBIKMIRM, ZTEWMBE
TEREKTHANER. hEAL, F£3
RY “ZRBEOKTHIE” WALTTEESFAR
SREANNE. BERERE, TiERAC
BITEARALER . ALAE 2 B8R4 BRER G AR — 3
T, BRAARE. T, MRAARYSETH

BORAL, SETEFP R MRHMER AR,
F.ORRFRMNERIZRER —T.

RE., BEKE T Mukafg e, XA
FREFNBESHBRENEEND, IRE
Z. UEREBCEBRBEEBEPKRFE
A, RRER, WKEHE8, EEEEHK
Fr A B R IR .

MUKA Conceptsf € 48 A Iriss& — fi i
HHARFEN LM, BAFRRERT
METEMS, RKEBEER, SEBMZ
EEMITANE, ERBEHITEL B SHKITH
L, BAMEBRAERNKW TE. 813ZMUKA
Concepts 5 HiF 2 —TUKT M B HIRE,
MRR—HRBEARRBENEEBZ2. HE
BFAMIXEBRBET LRGN, —DHRE
BCrORmT, MERUEERMNGSIMNAZR
MERERRKIRE.

BE 95 /EMUKA Conceptsit F 52 1S3 &
FiE. WEMU, XRHMEILHREN
\ETRREZ—.

M

Richard Williams

Richard Williams 2 & I
BEERBMKFTHE, &
| KFITLERRT 245
MEEER, EAFTR
. BAfEBNERE
EREKITIRS. 3} 5AWLake.Designik
FATHRARRIEMEERBEERB. B
#IIT B S HIKITRRIE 2 F)6Degrees Spa
Consulting. Richard2HiiBEXFEER
R EEBIm. EHKTHLES. BSF
A5EEEESEMAIR.

Richard Williams is a freelance spa consult-

ant based in Bali, Indonesia with some 24
years plus, in the spa and wellness indus-
try. He has worked for Chivasom and The
Peninsula Hotels in Bangkok and Shanghai,
managed a wellness resort in Bali, worked
with AWLake.Design before opening his
own company 6Degrees Spa Consulting.
He mentors spa teams for two eco-resort
private islands and lectures at Stenden
University Bali Campus on Spa openings,

Concept and Spa Business Development.
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An Enchanting Facial Experience
that Breaks the Norms

This project is more like an artistic passion rather than a spa initiative, and | am so impressed.

he facial at Muka Concepts had come

highly recommended by several spa

colleagues, creating a name for them-
selves with their somewhat famous lifting and
toning strong facial massage and their locally
sourced and culturally curated organic prod-
ucts. I was particularly interested in their intra-
oral, buccal massage, (inside the mouth) — as
a qualified cranio-sacral practitioner, I was also
trained to work inside the mouth to release jaw
tension, (TM] dysfunction, tempero-mandibu-
lar joint), amongst other things.

MUKA Concepts is made up of a retail store
with beautifully soft bamboo fibre apparel for
yoga and casual wear, the MUKA Organics
products, copper gua sha facial massage tools,
beautifully hand-crafted incense, bags, hats
and cool eyewear. The treatment space is like
a warehouse, industrial design with polished
cement, hewn wood, loungers for the facials,
seating for tea as well as “the lab” where the
products are freshly made. What I so liked
about the space and its energy was that it was
so very far away from what we would call a
traditional spa. There is cool African and Bra-

zilian beats coming from the sound system,

a warm breeze wafted in from the semi-open

By Richard Williams

area, which I was to share with someone else
who was having a facial.

It’s not what I call “spa-la-la” kind of place
or treatment. This is someone’s passion, an
easy and natural space with no contrivance
or pretension, an authentic welcome from
my Balinese therapist Ami, who has worked
with MUKA Concepts for 6 years already. As
I lay shirtless with a soft bamboo throw cover,
steam is used, and the cleansing began with
a fermented Noni fruit enzyme exfoliation. I
could feel immediately how active the product
was. Anyone who knows about Noni knows the
aroma is not that pleasant... sacrifices have to
be made! The sequence continues with various
exfoliations including a coffee scrub and also
salt.

Ami’s hands were firm and confident and
she gently advised me to softly open my mouth
a little and allow my jaw and my face to relax.
Lying there, I can tell you, I just felt like smil-
ing, I was so happy to be the recipient of this
polished, professional technique. My face felt
great. Very warm towels are used to remove
the products. If there is one thing I really hate,
it’s product left on the skin after a facial... but

this was not the case here as everything was

removed so effortlessly and skillfully. They
do extraction, Ami was very thorough and
at no time did I experience any pain or felt
harmed by the technique. After extraction, a
galvanic-type tool was used. With a slight buzz-
ing this pain free technique covered fully the
face with a pain-free and anti-bacterial action.
To be honest my skin will often become a little
inflamed and red after extraction but when I
check, I had no redness.

If I am not wrong, a turmeric oil was
applied and used for massage and this natural
anti-inflammatory must have been the vehicle
to reduce redness, thereafter a turmeric and
clay mask. Gloves are used for the facial mas-
sage that includes inside the mouth and with a
thumb and index finger kind of pinching and
stroking in long movements, it really felt like
a skin fitness, yoga facial workout! This is not
for the faint-hearted, I might add. Those used
to “spa-la-la” may not be able to take the very
strong pressure. But I can tell you, I felt like I
had a new face!

Another product was the Muka Serum, kept
refrigerated. This serum consists of seaweed
and aloevera, an absolute hero product. I am
now using this on a daily basis, a perfect light,
yet hydrating elixir that really suits living in a
warm, tropical environment.

MUKA Concepts is the brain-child of Iris,
a hip, Albanian/Russian women who’s jour-
ney brought her to Bali via Miami, where she
worked and owned spas as well as at Harper’s
Bazaar, and in the fashion industry. This pro-
ject is more like an artistic passion rather than
a spa initiative, and I am so impressed. I can
say she is a member of the industry disruptors
who plays by her own rules and does not seek
to follow the norm, which, let’s face it, we have
all become a tad disenchanted with.

I am so lucky to have found this spot and
can frankly say, one of my best facials ever!
Instagram: muka concepts intuitive herbology

Facebook: Muka Intuitive Herbology
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